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Innovating with

Passion
and. Expertise

YFT Group Limited was founded in 2006 as the subsidiary of
Welly Die Casting Factory Limited, a respected name in
die-cast car toy manufacturing. Under the leadership of
Mr. Alvin Lun, Assistant Managing Director of the parent
company, YFT Group Limited has grown into a dynamic
organization specializing in product design, manufacturing,
and global distribution.

N

Figurine Light

From its early success with unique USB flash drives and wireless mice under the Autodrive brand, the company has
continued to expand its offerings. With a team of skilled professionals, YFT Group Limited has built a reputation for
delivering innovative, high-quality products while securing key licensing agreements to serve a wide range of markets.

YFT Group Limited offers a range of comprehensive services that cater to the diverse needs of our clients. Their
services include: Product Design and Development, Manufacturing and Product, Licensing and Branding, Sales and
Distribution Support, Regulatory Compliance, Customization and Personalization and After-Sales Support. The above
encompass the entire product lifecycle, from ideation and design to production, distribution, and support, delivering a
one-stop service to meet client expectations.

IR & Licensing)Strength)

YFT Group Limited is also a key distributor in the Asia-Pacific region for Paladone, a UK-based company specializing
in licensed gift and home décor products. Paladone holds licenses for globally recognized brands such as Disney,
Marvel, Super Mario, Pac-Man, PlayStation, Minecraft, DC, and Harry Potter, offering a wide selection of officially
licensed merchandise for fans of all ages.

Originall Arti Toy/ Collection |
Expanding into the art toy industry, YFT Group Limited introduced DJ Miya, an original character featured in collectible
blind box toys. These exclusive designs bring excitement and anticipation to collectors, adding a unique dimension to
the company's product lineup.
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Travel| Essentials)foryKids)and|Adults)

In 2014, YFT Group Limited launched Ridaz, a brand dedicated to children's travel products. The collection includes
stylish and durable luggage, backpacks, neck pillows, eye masks, and more—designed to make travel fun and
comfortable for young adventurers. Ridaz products are available in major department stores, duty-free outlets, and
retailers worldwide.

Building on the success of Ridaz, YFT Group Limited introduced RidazLite, a travel product line designed specifically
for adults. RidazLite offers a wide selection of sleek and practical travel bags, neck pillows, eye masks, and other travel
essentials. With a focus on comfort and convenience, RidazlLite enhances the travel experience by providing stylish
and functional solutions for modern travelers.

Vision)and|Mission)
YFT Group Limited aims to be a global leader in creating exceptional and innovative products. The company is

committed to pushing boundaries, inspiring creativity, and delivering outstanding value through cutting-edge designs
and strict quality standards.

Its mission is to design, produce, and market products that enhance everyday experiences. By fostering collaboration,
utilizing advanced technologies, and maintaining a customer-focused approach, YFT Group Limited consistently
develops unique and captivating solutions that leave a lasting impression.

Looking ahead, YFT Group Limited remains dedicated to & .
advancing its product offerings and exploring new 3 \g
opportunities, continuously exploring new opportunities for = e

market expansion and growth. With a strong focus on
innovation, quality, and customer satisfaction, the company
continues to evolve, ensuring long-term success and a lasting
impact in the industry.

For more information, please visit: www.yftgroup.com

ONE PIECE STRAW HAT
POSABLE LAMP




OFFICIAL AUTHORIZED DISTRIBUTOR

= e
L

ONE PIECE STRAM HAT
POSABLE LAMP

27cm (10.6"1 tall light with posable

arm (USB cable included) 5

L PHEQ( ONE PIECE
dL LOGO LIGHT

30cm( 11.8")w ide wall-mountableo r
free- standmgll ght (USBc ablei hcluded,
3 x AAA batteries not |nc_ |

WALL MOUNTABLE
OR FREE STANDING %A!;zl}jﬂ]'uﬂn___
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Hung Hing Toys Company Limited
Tel.: (852) 2891 4739  Email: info@hhtoys.com.hk
www.hhtoys.com
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TRUCKS, PLAY SETS. CARTOONS!
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SMART ZONE SmartZone (HK) Limited Tel: 852-37412867 Block E, 19/F, Keon Wo Industrial Bldg. 63-75 Ta Chuen Ping St. Kwai Chung, Hong Kong
©2025 Smart Zone (HK). All Rights Reserved. Al

. All trademarks shown are the property of Smart Zone (HK) Ltd.



meet Mighty Man: The 3D Animated
Construction Her

In the bustling, high-energy world of Motor City, where towering cranes, roaring engines, and
hardworking machines keep everything running, one hero stands above the rest—Mighty Man.
Created by SmartZone (HK), Mighty Man is more than just an action-packed 3D animated series. It's
a thrilling story of teamwork, bravery, and the determination to always do what’s right.

Mighty Man isn’t your average hero—he’s a champion of hard work and perseverance, leading his
fearless team of Mighty Wheels trucks on daring missions to protect their city. Whether he’s discov-
ering powerful new trucks, exploring uncharted territories, forging friendships with incredible allies,
or battling villains who threaten Motor City, Mighty Man is always ready for action. And when the
stakes are high, he powers up with his iconic rallying cry:“It’s time to get Mighty!”

A Must-Watch Adventure for Kids

The Mighty Man series brings high-energy excitement to young audiences with a
perfect blend of adventure, humor, and positive life lessons. With two thrilling
seasons and a special holiday episode, the series features 22 action-packed
episodes, each about five minutes long—ideal for quick bursts of excitement or
a full-on Mighty Marathon.

Parents can feel confident that Mighty Man delivers clean, family-friendly
entertainment with strong moral lessons, inspiring kids to be courageous, kind,
and hardworking. The storytelling is engaging, the characters are lovable,
and the action is just the right mix of fun and adventure. The series is available
on multiple streaming platforms including YouTube, making it easy for kids
everywhere to join Mighty Man and his team whenever they want.

SmartZone (HK) Limited Tel: 852-37412867 Block E, 19/F, Koon Wo Industrial Bldg. 63-75 Ta Chuen Ping St. Kwai Chung, Hong Kong

©2025 Smart Zone (HK). All Rights Reserved. All trademarks shown are the property of Smart Zone (HK) Ltd.
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TRUCKS, PLAY SETS. CARTOONS!
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Beyond the Screen: The Mighty Wheels Legacy

The excitement doesn’t end when the episode is over—kids can bring the adventure to life with
Mighty Wheels, the legendary line of heavy-duty toy trucks that have been a childhood favorite for
over 35 years. Originally produced by Soma International, Ltd., Mighty Wheels is now proudly part
of SmartZone (HK), ensuring the same trusted quality that families have loved for generations.

These aren’t just any toy trucks —they’re built tough, made from sturdy steel and durable plastic,
designed to withstand years of rough-and-tumble play. Available in a variety of sizes, from 20” to
4.75”, these vibrant, high-quality vehicles spark creativity and hands-on exploration, encouraging
kids to imagine and build their own Mighty adventures.

But Mighty Wheels trucks aren’t just toys—they’re a tradition. Passed down from fathers to sons,
these durable vehicles create lasting memories, inspiring the next generation of builders,
firefighters, and everyday heroes. For kids who dream of driving big trucks, saving the day, or
constructing something amazing, Mighty Wheels makes that dream feel real.

Whether watching Mighty Man take on thrilling missions in Motor City or getting hands-on with
Mighty Wheels trucks at home, kids can experience the excitement, action, and positive values
that make this franchise a must-have in every household.
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Dreword

In recent years, intellectual property (IP) and licensing have become increasingly
influential across various industries, driving innovation and consumer engage-
ment. One of the most notable shifts in the market is the rise of the "kidult"
demographic—adults who embrace nostalgia-driven products and collectibles
featuring beloved characters from popular franchises. As a result, the traditional
boundaries of the toy & gift industry have expanded, with IP-driven merchandise
now spanning toys, gifts, lifestyle products, home décor, and more.

Recognizing this transformative trend, we are proud to introduce Global IP &
Licensing, a dedicated leisure magazine designed to serve as a vital resource for
professionals navigating the dynamic world of IP and licensing. This publication
serves as the ultimate publication on the topic, including international market
updates, globally recognized IPs, HK original brand with IPs and its products,
IP product line-ups from suppliers, trade fair highlights, and many more.

Whether you are a brand owner, manufacturer, distributor, or retailer, Global IP &
Licensing is your gateway to staying ahead in this ever-evolving market.

Welcome to Global IP & Licensing—your essential guide to the business of IP and
licensing in the lifestyle goods and collectibles industry and beyond.




BOARD GAME

Learning though play, including
mathematics, logical thinking,
geography, etc.

WORLD TRAVEL

E E Address: Rm. 402, Crown Ind. Bldg., Website: www.tsuenlee.com
gy 106 How Ming Street, Kwun Tong, Website: www.everite.com.hk
Kowloon, Hong Kong Tel.: (852) 2797 3517 ,
E-mail: marketing@everite.com.hk E X

Tsuen Lee

o Metals & Plastic Toys Co., Ltd. [B]§

EVERITE



SAVINGS BANK

Soft plastic saving bank comes with
push along function

WORLD TOUR TRAIN SET o
Battery operated Train set comes with sound ' B
effects and expandable track set.

E m Address: Rm. 402, Crown Ind. Bldg.,, Website: www.tsuenlee.com

106 How Ming Street, Kwun Tong, Website: www.everite.com.hk
TS uen Lee b Kowloon, Hong Kong Tel.: (852) 2797 3517

o Metals & Plastic Toys Co., Ltd. [H] E-mail: marketing@everite.com.hk (51

EVERITE



TRANSERRIMERS

RISE 0OF THE BEASTS

FEnidX @ BEALiLide

FOLLOW US @YOLOPARK

RIME
. ’{

YU TUNG TECHNOLOGY LIMITED

A.: Unit 1911, North Tower, Concordia Plaza,
1 Science Museum Road, Tsim Sha Tsui East, |
Kowloon, Hong Kong

T.: +852 3905 1897

Email: info@yu-tung.com
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Medialink' jn |P & Licensing

Medialink Group Limited, headquartered in Hong Kong, is a leading force in content distribution and brand licensing
across China, Japan, and Southeast Asia. Though officially founded in 2000, its origins date back to 1994, marking
decades of influence in the media and IP landscape.

V4

The company specializes in distributing a wide range of entertainment—from TV dramas and films to animation—while
partnering with global licensors for content rights, merchandising, and promotions. This strategic agility has positioned
Medialink as a trusted name in the IP business. Medialink's anime platform, Ani-One, has over 7.5 million YouTube
subscribers and 835 million+ views. It also operates Ani-Kids, an edutainment channel, and Ani-Mall, an e-commerce
site for anime merchandise. A major milestone came in 2019 with its listing on the Hong Kong Stock Exchange Main
Board (Stock Code: 2230.HK), reinforcing its financial and strategic strength.

With strengths in content, licensing, and digital innovation, Medialink is expanding into products like apparel, toys,
food, and location-based entertainment such as events and themed cafes.

The Little Prince

The Little Prince is written by a French Author, journalist and pilot, Antoine de Saint
Exupéry, in 1943. Its story, profound and idealistic points about life and human nature are
welcomed by everyone. The book has been translated into more than 180 languages
and dialects. It has always been one of the best-sellers worldwide that more than 5
billion copies have been sold so far. Besides the novella, The Little Prince has also left
his footsteps in films, musicals, records, stamps and even notes.

Garfield

Garfield is born on the comics pages, created by Jim Davis, on June
19, 1978. Today, the strip appears in over 2,400 newspapers and is
read daily by over 200 million people around the globe. The success
of the comic strip spawned a popular animated TV show, “Garfield &
Friends” in 1988 to 1995. Nearly 400 manufacturers crank out
thousands of products. Garfield’s vast empire stretches into 110

D e countries and includes a popular website.
Zni) Sesame Street
5"{5"5"“["5'1]1?51 Sesame Street is a pioneering children's television program that has educated and

entertained preschoolers for over fifty years. Launched in 1969, it combines a

researched curriculum with a diverse cast and beloved Muppets, showing a significant

positive impact supported by over 1,000 studies. With 214 Emmy awards, it teaches

essential skills like literacy and numeracy, along with lessons on healthy habits and ‘
empathy. Reaching children in over 150 countries, its iconic characters, including EImo

and Big Bird, are cherished around the world.

4
emoji <
emoji® is the creator of one the most expressive and influential

lifestyle brands in the world. 20.000+ emoji® brand icons and designs :
are available for legal licensing. It successfully established k

campaigns with over 800 noteworthy licensees. emoji® company
ranks amongst the Top 150 global Licensors in 2018.
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Popeye

Usagyuuun!tt!

S

Mr. Men Little Miss

Mr. Men originally was a series of children’s books by English author Roger Hargreaves
in 1971. He then expanded his lineup with Little Miss books in 1981.There are now over
80 Mr. Men and Little Miss characters. The characters have personalities and physical
attributes based on their names.

Haikyu!!
National Spring High School Volleyball Tournament, Miyagi Prefecture Preliminary
Qualifiers: The Karasuno High School Volleyball Club advances to participate in the
long-desired National Tournament after a fierce battle against Shiratorizawa Academy.
While in preparation for the upcoming National Tournament, the news of Kageyama’s
All-Japan Youth Training Camp invitation came to them.

Popeye is the sailor character created in 1928. The star of many comics and animated
cartoons. He is the best known for his squinting right eye, huge forearms with two
anchor tattocs. He is super-humanly strong and can lift huge objects until he gains a
boost in strengthen by eating spinach.

Usagyuuun

Usagyuuun !ll, a Japanese brand character sticker that has
influenced people on global social media platforms such as Face-
book Messenger, LINE, WeChat, WhatsApp and is one of Minto’s
Japanese characters which successfully achieved a global down-
load of 700 million in 2022, also succeeded as a cartoon character
that participated in many advertising campaigns with various
companies across the world.

Jujutsu Kaisen

Itadori Yuuji is an ordinary high school student with extraordinary
physical strength. To save a classmate from a curse, he eats the
finger of Ryomen Sukuna, merging their souls. Now sharing a body
with the powerful curse, he is guided by sorcerer Gojou Satoru and
enrolled in the Tokyo Metropolitan Jujutsu Technical High School, an
organization dedicated to fighting curses. Thus begins the heroic
journey of a boy who becomes a curse to exorcise curses, leading to
a life of no return.

Gundam

Gundam is one of the longest running series of anime featuring giant
robots or mecha, created by Sunrise. Gundam is the collective term
for the Universal Century (UC) series like Mobile Suit Gundam and
series in alternative timelines, such as Gundam Wing, Gundam X or
Gundam SEED. The name “Gundam” itself stems from a variety of
theoretical sources, most commonly attributed to a need to conform
with common giant robot naming conventions during the 1970s.




The Licensing Visionary
Befiind the Next Cross-Genre Fantasy Hit
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Power Up

NOLETTA CHIU
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“This story came to me over ten

years ago, inspired by God”

Yyou can a’ec{ﬁz—e i says Noletta
Chiu, author of Guardians of Chrestar. A seasoned
l'i'cens:'n(g executive with over 25§ years cj exyer'ience.
Noletta has transformed her creative dreams into reality
with the yiiﬁﬁcarfm*ﬁ. of her debut novel. :

Cu-rrenrfy the Executive Director and Co-found—er cf
Medialink Animation International Limited, she _p-rm'fd'es
sr-rareg!'c ﬂ:aa‘érsﬁfp in the fz’ce-nsfilg 1P business. Her
impressive }:'orr_'foﬁo includes representing iconic brands
like Le Petit Prince, Garfield, and numerous movie and
TV characters. She also co-founded the Little Prince
Foundation in G-fong ‘Koné. a cﬁariry dedicated to
swoyorring disabled youtﬁ and mental health initiatives.

With a Bachelor Lj"‘}l-rrs infffm}Jr‘odl{ctfonﬁ'om Southern
linois "Um’wrsit_y, Noletta's jouruey now exya.na@ into
[iterature. Her novel, Guardians of Chrestar, is a vivid
ﬁmmsy setina fmcrurec{ world where ce(esrfafmagr’c meets
steampunk technology. It follows twin heroes and a group
Lj_ Outcasts in a race to prevent cosmic war, c{éﬁveri'ng a
message Qf"uniry tﬁroug.‘i arg‘j"erence”rﬁat resonates with
younger audiences. Featuri ng ﬂbat:’ng continents and
stardhsr—}mwered' machines, the story is Jvrl’mecf ﬁn' ﬁ'ﬁn
acﬂtymri’an anc{_ ﬁ'ancﬁise cfevefqpmenr.

Noletta shares. “1 Eegmi. writing
i-mmeariaref'lf but wafrec{ﬁ:r the r:;gﬁr moment m}mﬁi’fsﬁ.”
That moment arrived with a wave of 1P rowth across
Asia. See!‘ng an.:()p'portuuity, she refea:ﬁear rﬁg novel as the
ﬁi‘sr stegﬂ in builc 1'118 an cxyansr’\rc muftfmediaﬁ‘mlchfse.

Her ambitions ge beyond puﬁﬁ'sﬁt’rtg. Noletta envisions
Gua rdians qf Chrestar as a ﬁioc%uste?fﬁn, a ﬁoarc[game.
and a range quercﬁandi'se. With her eep ffcensi'ng exper-

tise, she aims to position the story as a major intellectual
property within Asia’s 600111:’118 entertainment market.

“In today’s world, yeoyﬂe crave fresh stories that combine
escapism with emotional cfeyrﬁ,”_ she says. Guardians _qf
Chrestar is cr%(:rer{ not only for readers but also for
screens, collectibles, and global ﬁmdbm& With }Josf_n've
feedback from industry leaders and plans for a prequel
'aﬁ‘ead'y “in motion, Noletta s Jaofseo( “to 55{( a
multi-platform universe.

ﬁ{énc{ing her passfonﬁ:r smryremug with a sﬁm:p business
acumen, ‘Noletta Chiu is redcfi-niﬂg what it means to be a
creator in the age ﬂf_S‘CP. Her jowrney is a testament to the
power oj' dreams, timing, and unwéve-rf-ng determination.
As Jim Davis, creator q?@mﬁeﬁf praises: “The book leaves
you wanting a sequel, nay, a library!”

Learn more at mindsi.co or jaurcﬁase
the book on Amazon.

Please support the 1P rising star
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Expand Your Brand in the Vibrant Asian Market!
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CHINATOYEXPO (CTE) & CHINAKIDS FAIR (CKE)

SAVE THE DATE
15-17 October 2025

Shanghali

China Toy Expo China Kids Fair

Contact Us

China Toy Expo China Kids Fair
Ms. Este Sun Ms. Vera Wang
Tel.: +86-10-68293676 Tel.: +86-10-68293687

Email: este_sun@tjpa-china.org  Email: vera_wang®@tjpa-china.org




S CHINA LICENSING EXPO (CLE)

THE WORLD'S
LEADING LICENSING
TRADE SHOW

65,000+ = 550+

Exhibitors

15-17 October, 2025
Shanghai '

Contact us

Gary Li Tel.: +86-10-68293670

& 8 LCENSINGCOUNGL o oy e e enne ore
}% \g:‘,l;,{gé ﬁ OF CHINA ( Q http://en.chinalicensingexpo.com
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O % Unit 611, Tower B, New Mandarin Plaza, 14 Science Museum Road, Kowloon, Hong Kong.
) <ocin @ @ kskids.com kskidsglobal 0 K'sKids

Paka Preschool Products Ltd.
Kis Kids



Happy red dog who lives with
his twin masters Wayne and
Julia. He is artistic who

indulges in music.

Younger twin of Julia.
He is a cuie litile boy just
like the little kid who lives
in your neighborhood.

Elder twin of Wayne.
She is a lovely little girl
just like the little kid who
lives in your neighborhood.

Beige striped cat who loves
nothing but work work work.
She is hardworking and
generous in giving help.

Patrick n friends"

Green bear who loves different
kinds of sporis. He is openhearted,
opfimistic and generous fo everybody.

IVAN

Blue rabbit who loves reading
and thinking. He knows
everything and one day
he will become a
philosopher.

-
!
Check out
the cartoons
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IE& Justice

ESG pavilion (Booth no.'3B-A24) on 6-9 Jan 2025 in Hong KongToys & Games Fair

EBiL Transcendence Hall 3A"/Stand number: D-20A on 28 Jan - 1| Feb 2025 in Nuremberg Toy Fair;
S
SR Courage

B0l Moderation

AMPLE EDUPLAY

Visit and Follow us
et o S S ;
o . _‘}L L] - A 1

Ample EduPlay Organization

Room B15 12/f Cheung Wah Industrial Building,
10-12 Shipyard Lane Quarry Bay, Hong Kong
Tel.: (852) 2301-3280

Email: ample.eduplay@gmail.com

Website: https:/ample-eduplay.org
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The Rise of Southeast Asia's

IP Toy Market:
2025 Market Trends

Southeast Asia is emerging as a focal point in the global toy market, driven by the active engage-
ment of e-commerce platforms and social media, a young demographic dividend, and a growing
demand for intellectual property (IP) derivatives. With a projected toy consumption growth rate
of 7% in 2024, surpassing the overall rate for Asia, the region's toy and games market is set to
generate revenues of approximately $5.99 billion by 2025.

The Southeast Asian toy IP market is characterized by its diversity, where international giants compete alongside local IPs.
Emerging technologies such as augmented reality (AR) and non-fungible tokens (NFTs), coupled with cross-industry collabo-
rations, are fueling market expansion.

International IPs dominate the landscape. American brands like Disney, Marvel, and Star Wars enjoy high brand recognition
and robust marketing resources, appealing to a wide age range. For instance, Transformers has gained popularity in Vietnam
and Indonesia due to the region's fascination with robotics. Japanese IPs, such as Pokémon and Ultraman, have deep roots
in Southeast Asia, with a loyal fan base fostered through a rich anime culture. The Pokémon Trading Card Game (TCG) has
seen explosive popularity among teenagers in Malaysia and the Philippines, while Ultraman continues to thrive in Vietnam
thanks to its enduring tokusatsu tradition.

Chinese IPs, including brands like "Boonie Bears" and "Genshin Impact”, typically adopt a cost-effective strategy, with
licensed toys priced 20-30% lower than their American and Japanese counterparts, making them suitable for mid to low-end
markets in countries like Indonesia and the Philippines. Local IPs are rapidly gaining traction, supported by government
initiatives and cultural resonance. For example, Indonesia's Adit Sopo Jarwo, reminiscent of "Crayon Shin-chan," has a signif-
icant market share, while Malaysia-Indonesia co-produced superhero Boboiboy enjoys strong acceptance in Muslim markets.

Recent trends indicate a growing integration of technology with IPs. For example, AR technology allows Pokémon cards to
interact with mobile apps, enhancing the play experience. Indonesia's local |P "Battle Masters" is set to launch AR battling
robot toys, and several companies are exploring the sale of NFTs alongside physical toys. In the Philippines, Anito Legends,
a blockchain game, has collaborated with toy manufacturers to create themed merchandise.

Educational toys are also witnessing rapid growth, particularly STEM-focused products like programming robots and science
kits, which are increasingly popular among affluent families in Singapore and Malaysia. Thailand's "Sikarin" series, featuring
medical-themed toys, and Vietnam's "Green Toys" eco-friendly science kits exemplify this trend.

R
A 825 &/




The rapid development of cross-border e-commerce platforms is reshaping the toy market landscape. While Amazon
maintains its dominance, platforms like TikTok Shop and Temu are gaining significant traction. TikTok launched in six South-
east Asian countries, including Singapore and Indonesia, in 2022, with projected toy sales reaching $299 million in 2024, a
3.63-fold increase from 2023. Thailand emerges as the highest consumer, with $107 million in toy purchases on TikTok, while
Singapore shows remarkable growth, with a staggering 36.49-fold increase in 2024.

TikTok has also created opportunities for creative small businesses to thrive, with rapid product iterations and effective use of
user-generated content (UGC) to capture young consumers' attention. Notable examples include the British plush brand
JELLYCAT, which leverages "emotional support" narratives through interactive marketing tactics. Additionally, Chinese collect-
ible toy brands like Pop Mart and TOPTOY are capitalizing on social media buzz to drive sales.

Southeast Asia is gaining recognition as an emerging toy manufacturing hub, influenced by supply chain diversification and
nearshore production trends. The region's growth in the toy manufacturing sector is attributed to the establishment of facto-
ries by major Western toy brands and investments from South Korean and Chinese companies seeking to evade tariffs on
Chinese goods. Countries like Vietnam, Indonesia, and Malaysia have developed substantial production capabilities, with
global giants such as LEGO and Mattel setting up local operations.

Despite advantages in labor and land costs, the region's technological capabilities still rely on support from Western brands
or Chinese expertise. Vietnam, due to its proximity and logistical advantages, has become a preferred destination for toy
production, attracting significant investments from industry leaders.

Looking ahead, several key trends are poised to shape the Scutheast Asian toy market. One significant development is the
rise of cross-industry collaborations, particularly with fast-food brands like Jollibee and streaming services such as Netflix.
These partnerships can enhance brand visibility and create unique product offerings that resonate with consumers.

In addition, educational toys, especially those focused on STEM (science, technology, engineering, and mathematics), are
expected to gain traction among urban parents who are increasingly seeking innovative learning tools for their children. This
trend reflects a growing emphasis on educational value in play.

Furthermore, the demand for sustainable toys is likely to rise, as eco-friendly products become major selling points. For
instance, Malaysia’s "Eco Warriors" series highlights a commitment to environmental responsibility that appeals to conscious
consumers. As these trends unfold, stakeholders in the Southeast Asian toy market must remain agile and responsive to
capitalize on emerging opportunities and evolving consumer preferences.

In conclusion, the Southeast Asian toy market presents a wealth of
opportunities driven by diverse IPs, technological advancements, and
evolving consumer preferences. As the region continues to grow,
stakeholders must remain agile and responsive to capitalize on emerging
trends and consumer demands.
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LIFESTYLE Week

Trade Fair for Gifts, Stationery, Homeware and Fashion

Free Entrance with Visitor Registration

Gieis TOKYO BIG SIGHT INTERIOR

KITCHENWARE HANDICRAFTS
STATIONERY Z % 4 BABY & KIDS
OEM/ODM WED FRI DESIGN

FASHION PRODUCTS
BEAUTY J U L I 20 25 Aole)nE
o lifestyleweekjp lifestyleweek_giftex_en

Built by Organised by RX Japan Ltd.

m In the business of WEB: https://www.lifestyle-expo.jp/hub/en-gb.html
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ABC&MOM

International Toys & Baby Expo

Vietham Mexico Brazil Indonesia UAE Saudi Arabia

Exhibiting Brands

As a world-renowned professional trade fair. ABC&MOM International Toys & Baby Expo is committed

to promoting international exchanges and trade cooperaton in the global toy and baby product industry.
The exhibition showcases all kinds of toy and baby products indude children’s toys, strollers, car seats,

furniture, baby feeding,baby care,childs dothing.baby

food, kindergarten supplies and other categories.
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Responding to market demand, ABC&MOM International Toys & Baby Expo

N is launching the highly anticipated Designer Toys Zone. Designed to expand
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KIND + 255~
JUGEND

The Premier Trade Show for Maternity, Baby & Kids Products in ASEAN
EXPLORE. DISCOVER. CONNECT.

12-14 JUNE 2025

Queen Sirikit National Convention Center
Bangkok, Thailand

www.kindundjugend.asia Organisedby:  **° koelnmesse
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Kind + Jugend is the world’s leading international trade ~ WHY EXHIBIT? WHY VISIT?

fair for the high-quality baby and kids products and the

perfect platform for global trade and order business. One-stop professional meeting place @ Meet top players in the industry
for the entire industry in the region with a diverse range of products

Kind + Jugend ASEAN welcome 2,709 Visitors from 31
Countries and Engaging Industry Stakeholders and
Attendees from Around the World. The show itself
not only showcased it's prominence but also played a

vital role in propelling industry expansion into the Set foot into the fastest growing region Experience a specially curated content
ASEAN market. Our commitment to ensuring

. . . in the world - Southeast Asia and event program for the industry
meaningful connections and collaborative opportu-

nities has been evident through the successful

connections established.

Meet and network with qualified regional @

e Discover the latest trends and design ideas
trade visitors and buyers
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Project & Sales Hosted Buyers Program
Mr. Andrew Chan Kind+Jugend ASEAN Team
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A plattorm ofinstant
market information

Our Facebook Page offers buyers and suppliers instant market information, including:

* Online articles about suppliers / marketing strategy
* Daily market news
f facebook

* Worldwide exhibition information

* New product launch
Our Facebook Page
is available now!
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@1 Global Sources Publications ( Holdings ) Ltd.

Tel: (852) 2331 8507 Fax: (852) 2331 8316  Email: info@iGlobalHK.com
Website: www.GlobalToysAndGames.com




ovs 10YS for kidults
FOR feature highly again

KIDULTS at the Spielwarenmesse

 High impact Special Area in the central entrance (Eingang Mitte)
« Steadily growing target group of game-playing adults

e \ ey P
4 : : GG s f

"’ TOLAR
7 PREMIUM

Kidults - the topic was a highlight when it premiered at this year's Spielwarenmesse and proved to be
a visitor magnet with a high degree of international media interest. Studies by international market
research institutes such as the BrandTrends Group and Circana likewise demonstrate its strong relevance
to the sector. Emphasising its enormous potential for the trade, the topic will be given a fixed space
at the next Spielwarenmesse, from 28 January to 1 February 2025. The “Toys for Kidults’ Special Area,
at its central location in the Eingang Mitte entrance, will be displaying product examples, background

information and expert tips from day-to-day practice.

T - |

LD

Universal Castle 3D Campervan Lego Star Wars Venator-Class
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Suggestions for the trade

From retro products, fantasy and science fiction to action and strategy
games, this interactive world of experience vividly demonstrates the variety
of products for adults with strong purchasing power. The Collectibles,
Creative Fantasy and Tabletop Games categories reflect the target group’s
different areas of interest and offer multifarious product ideas for toy retail-
ers. In a diverse range of live activities, visitors can try out various games
under guidance, for example. The Spielwarenmesse team has been assist-
ed by experts from Nuremberg-based Ultra Comix — one of the largest
comic and game shops in Europe — and from SPIEL, the world’s biggest
consumer fair for board games, held in Essen. The package is comple-
mented by presentations in the Toy Business Forum.

Strong target group for range expansion

“The Spielwarenmesse offers practical suggestions for an expanded prod-
uct range that has plenty of potential to increase sales,” explains Christian
Ulrich, Spokesperson of the Executive Board at Spielwarenmesse eG. The
growing importance of the topic is underlined with an international study by
the BrandTrends Group, which shows that 67% of respondents between
the ages of 18 and 65 indicated an interest in buying two or more toys a
year for themselves. According to the latest ‘State of the Toys Consumer’
survey by international market research institute Circana, it is the youth and
adult group, aged twelve and above, that is responsible for the growth of
the European toy market. With a value of €4.5 billion in 2023, it has grown
by 2.5% since 2022 and now represents 28.5% of total toy sales. The five
largest European markets in this respect are France, Germany, ltaly, Spain
and the UK. At the Spielwarenmesse, ‘Toys for Kidults’ brings inspiration
from multiple product groups together in one place, offering not only
relevant products but also retail-specific ideas and insider knowledge.

Disney Lorcana Trading Card Game | Ravensburger

Spielwarenmesse®

The world's leading event for the sector — that's the Spielwarenmesse®. At this B2B event, key players as well as startups o
present their innovations and trends to retailers from all over the globe, live in Nuremberg. Alongside the extensive range of TOYS
products, participants also gain a wealth of inspiration for day-to-day business together with valuable knowledge and useful FO R

guidance on the market, at what is for them the most significant industry gathering. The event is complemented by year-round

coverage of themes, analyses and insights from the multifunctional platform Spielwarenmesse® Digital and the e-journal KI D L I s
‘Spirit of Play’. Since 2013, the term Spielwarenmesse® has been a protected word mark in Germany.

Spielwarenmesse eG Press contact: Tel.: +49 911 99813-33

HerderstraBe 7 Scarlett Wisotzki Fax: +49 911 99813-833
90427 Nuremberg, Germany presse@spielwarenmesse.de



—
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E-Procurement platform covering an extensive range of Toys, Baby Products, Gifts & Premium,
Household, Packaging &Stationery, Watch & Jewelry, and Electronics & Electrical Appliances
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www.GlobalEnterpriseHK.com offers buyers instant access to different industries suppliers.

‘ ‘e Build up Brand identity
‘» Detailed company info and product photos

* Online Magazines
* “Product Alerts” function for buyers to update suppliers’ info
¢ Instant enquiries to contact suppliers directly

Join Us Now to Increase Your Product Exposure!




Specialized
Online Sourcing Platform

for Suppliers and Buyers

"Brand Name Enterprises" is one of the first journals specializing in Asian,especially Hong Kong
brand Names which target to Asia Pacific, US, Europe & other fast-developing markets. We aim to
introduce powerful and energetic brand name products to Hong Kong and overseas buyers under
eight main sections: Toys, Gifts, Household, Baby Products, Electronics & Electrical Appliances,
Packaging, and Timepieces & Jewelry.

“Brand Name Enterprises” are available online now.
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Hong Kong Office: Tel: (852) 2331 8507 Fax: (852) 2331 8316  Email: info@iGlobalHK.com
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www.GlobalToysAndGames.com offers buyers instant access to different toy suppliers.

¢ Detailed company info and product photos

¢ Online Magazines
s “Product Alerts” function for buyers to update suppliers’ info
¢ Instant enquiries to contact suppliers directly
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RISE 0OF THE BEASTS
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FOLLOW US @YOLOPARK
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YU TUNG TECHNOLOGY LIMITED

A.: Unit 1911, North Tower, Concordia Plaza,
1 Science Museum Road, Tsim Sha Tsui East, |
Kowloon, Hong Kong

T.: +852 3905 1897

Email: info@yu-tung.com
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